Using SEO to

Increase Sales
at Outschool

‘Problem

Outschool was in the midst of a prime opportunity during
the COVID-19 lockdown. As it was uncertain whether or
not schools would reopen, many families were looking for
alternative education solutions. Yet, Outschool was not
fully capitalizing as student enrollments for summer class-
es were still low. Outschool needed a solution to take ad-
vantage of the current education climate.

@ Outschool

SUMMER ADVENTURES

YOUR OUTSCHOOL BENEFIT UNLOCKS
EXCLUSIVE DAY CAMPS AND EXPERIENCES
WITH TOP-RATED TEACHERS!

» Top Quality P Interest-Based

Your learner enjoys a fun, social, and Topic-themed camps available for your
safe learning experience curated by learner to dive deep into interests such
top-rated Outschool teachers. as art, STEM, and more.

» Easy to Schedule » Hands-Free

Complement your summer plans with No need to shuttle them from Zoom-
pay-as-you-go $150/week half-day to-Zoom - just sign in and Outschool
camps. handles the rest!

Camps meet weekly beginning June 21st.

OUTSCHOOL

-Solution

As a digital marketing coordinator, | was tasked with creat-
Ing a marketing campaign aimed at increasing website im-
pressions. Using Google Analytics, Google Search Con-
sole, and built in SEO tools from Squarespace, | re-
searched keywords that would be the most effective in
our digital campaign. With $2,000 | designed a Facebook
and Google advertisement showcasing Outschool’s ability
to connect children even during the pandemic. In addition,
| crafted several emails using MailChimp that were sent
out promoting certain classes and advertising fall listings.

OUTDOOR GLASSES

AVAILABLE ON OUTSCHOOL

30 DAYS OF
DR IE OUTDOOR NATURE-
FARM, ANIMALS, NATURE BASED ART, SCIENCE,
CARING FOR LITERACY,
BABIES, GATHER BASED MATH MATHEMATICS AND
EGGS & LOVING | ADVENTURES | PLAYIACTIVE, OFF-
SCREEN CHILD-LED

OUTDOORS LEARNING |

LIKING LICHENS SPRINGTIME

AND THEIR | CAN MAKE | oUTDOOR NATURE

PHOTOGRAPHY

SUPERPOWERS - A
SCIENCE & NATURE A GARDEN- CAMP USING ANY

EXPLORATION FLEX CAMP PHONE OR CAMERA
CLASS (AGES 6-9)

KIDS WHO NATURE THE SCIENCE
LOVE QUEST: OF BALLS
NATURE: SUMMER ‘
TALK, DRAW& | Apventure | MULTI-DAY
i CAMP! (4-6YRS)
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iIncrease in site traffic

child’s needs

Parents were connected to classes that fit their

Click-ThroUgh Rate Ask me how | can increase traffic to

your website!




